
 

 
 
 
 
 
 
December 11, 2003 

 
VIA ELECTRONIC FILING 

Ms. Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th Street, S.W. 
Washington, D.C.  20554 

Re: Oral Ex Parte Communication, CC Docket No. 99-273 

Dear Ms. Dortch: 

This letter is being filed to notify you that on December 10, 2003, Lois Pines, Gerard J. 
Waldron and the undersigned, on behalf of InfoNXX, Inc., met separately with Matthew Brill, 
Legal Advisor to Commissioner Abernathy, and with Carol Mattey and Cheryl Callahan of the 
Wireline Competition Bureau, to discuss the attached presentation. 

To clarify the information in the presentation concerning the effects of competition on 
directory assistance services in the U.K., we would like to note that 30p (plus tax) is the lowest 
price among the widely-used 118XXX services; some smaller competitors are offering services 
at rates as low as 20p (for business customers).  It is also worthwhile to note that the quality of 
the directory assistance services currently available in the U.K. (including those of the 
incumbent) is markedly improved over the service provided by the incumbent prior to the 
introduction of competition.  

Please address any questions to the undersigned. 

Sincerely, 

 
Mary Newcomer Williams 

Attorney for InfoNXX, Inc. 

cc: Commissioner Kathleen Abernathy 
 Mr. Matthew Brill 
 Ms. Carol Mattey 
 Ms. Cheryl Callahan 
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